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• Media became an interactive role
• in the past = media was used for information (passi v)
• New media is often the old media
• Five characteristics justify the label “new media”:  

- edit enormous amounts of data
analyse information in a few seconds
human being would need a lifetime

- provide services quickly
print media and televisions are not fast enough

- present information to the whole world
no restricted geographical areas

- provide interactivity and a new quality of communi cation
- adapt to the needs of each recipient

focus on the consumer’s interests
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Targetgroup: older then 16 years (69,16 millions)
Source: European interactive Advertising Association
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Virtual Politicians

• George Miller – USA
first Avatar in Secondlife

• Mark Warner (Gouverneur aus Virginia)
• Hillary Clinton
• Followe Up of Jacques Chirac in France:

Jean Marie le Pen
Segolène Royal
Nicolas Sarkozy
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• Power is bound to the human being
• Power comes from doing
• Human being wants to impose the own doing onto anot her person
• Power means controlling the other
• negative point of view: master-slave relationship
• Doing is also bargaining
• Deciding what is good and what is bad
• For evaluation we use our personal scales
• The question is “what has more advantages?”

and not “good” or “bad”
• Emanuel Kant: „What is a human being?“

What can I know?
What can I hope for? 
What can I do?
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• Democratic countries:  politicians = greatest power
• They really the most powerful?
• Not industry and global players?
• Classic democracy: every citizen has the right of s ay

Every voice is equal: - the voice of the idiot
and

- the voice of the clever are equal
• Politicians seems to be re-election
• Today: no double burden of

- representing the people
and

- carrying on with their job
(like in Colorado – Parliament just in winter becaus e farmers!)
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• Politicians have to work with civil administration
• Civil servants in democratic countries:

- often they cannot be fired
- protected from the different parties
- protected from politicians in power

• To carry out ideas, politicians need support of civ il administration
• „I am not a revolutionary.

I am the president of this country and must obey it s rules.
I would ask you to do so too.
Your fight against the civil offices must be just a s courageous as a fight with
a monster, do not demolish them but convince them” * )

*) DÜRRENMATT, Friedrich: Von heiligen Gütern, in: Meine Schweiz. Ein Lesebuch, Zuerich 1998, p.


